Homework #3
PSY 285
Due 2/23/09
For this assignment, you will conduct a naturalistic observation, gather quantitative and qualitative data, and report on your results.

Only typed responses will be accepted.  Please use a cover sheet.  Type your responses on the attached worksheet, and include a copy of your observational ratings scales and SPSS Output.

1. Determine constructs.  Think of three constructs you want to study.  Ideally, they should be hypothesized to relate to each other in some way.  Because this is a naturalistic observation, you will want to pick constructs that you can readily observe in other people.  Example include the following:  Attractiveness, warmth, depression, anxiety, sociability, aggression, friendliness, hostility, drunkenness, calmness, cautiousness, dominance, emotional stability, trendiness, femininity, masculinity, happiness, leadership, or quickness.  Feel free to choose any of these examples or come up with your own.

2. Devise rating scales.  Design rating scales that you can use to measure the level of these constructs in individuals you observe.  The scales should include at least 5 points (more is okay if you prefer), and each point should have a description with so much detail that anyone could easily use the scale to rate someone on that construct.  Be specific.  See my examples.

3. Choose a setting.  Pick a setting for your naturalistic observation.  This should be a public location.  Sometimes a general setting will work well, such as a hallway in a university building or just outside an entrance.  Other times, you might want a more targeted location, based on your construct.  For example, to measure politeness, you might observe people interacting with a cashier.  To rate people on patience, you might observe them waiting in a line.  

4. Plan ahead.  Make sure you will be safe in this location.  Do not do anything risky or illegal.  Find a location where you are unlikely to be noticed by others, and be discrete.  Find a way to cover your research materials (e.g. newspaper, book, etc.).  Come up with a plan for what so say in case anyone does notice you.  

5. Collect quantitative and qualitative data.  Collect data on 15 people (feel free to use a larger sample if you like).  Quantitative data simply means numeric data.  This involves rating people using your rating scales.  Make sure you rate each person using all three scales.  Also, collect qualitative data.  This simply refers to notes and observations – anything else interesting you happen to notice that relates to the study or provides increased depth.  

6. Analyze data.  Type your quantitative data into SPSS and determine the correlations among each of the three measures.  Remember to print the Output.  

7. Complete the attached worksheet. Remember to include a cover page, attach your Output, and attach your rating scales.  
Worksheet

	Question
	Answer

	a) What three constructs did you choose and why? (3pts)


	

	b) What setting for the observation did you choose, and why did you choose this location? (2pts)


	

	c) What type of planning did you do to make sure you would be safe and go unnoticed? (2pts)


	

	d) What are the quantitative results of your study? Provide the correlations among the variables and describe what they mean. (6pts)


	

	e) What are the qualitative results of your study?  Describe what trends you noticed, simply based on your observations.  (5pts)


	

	f) What are the weaknesses or limitations of this study? (2pts)


	

	g) What would you do differently if you ran the study again? (2pts)


	

	h) Rating scales (6pts)


	See attached.

	i) SPSS Output (2pts)


	See attached.


Sample Rating Scales

It can be very difficult to observe people and rate them reliably.  Make sure your scales are clear and specific so that anyone could use them to rate someone.  Usually it helps to give the construct a name and a short definition.  Then, number points on a scale, give them anchors (e.g. “Average”), and describe the rating classification with a description.

Here are several examples…

1. Social dominance.  

Social dominance refers to the tendency to take power in a situation.  People who are dominant tend to be outgoing and bold; they show leadership.  People who lack dominance are followers; they are meek and deferent, often described as pushovers.  

	1
	Extremely Above Average
	Always takes leadership roles.  Appears bossy.  Annoys others due to controlling nature.  Requires compliance.



	2
	Somewhat Above Average
	Provides some leadership but does not appear bossy.  Takes charge but is respectful of others.



	3
	Average
	Sometimes leads.  Sometimes follows.  Appears equally comfortable in either position.  



	4
	Somewhat Below Average
	Prefers others to lead but contributes to goals by providing suggestions. Would be uncomfortable in a leadership role.  



	5
	Extremely Below Average
	Never takes leadership roles.  Does anything anyone says.  Appears uncomfortable in group.  Requires constant direction.  




2. Quickness.  

Quickness refers to the tendency to rush from one situation to another.  People who are quick become impatient easily, walk at a fast pace, and cut in front of others.  People who are not quick move very slowly and are frequently passed by others.  

	1
	No quickness
	Appears lethargic, perhaps depressed.  No motivation or inspiration to do anything.  When walking, passed by everyone.  Gets in the way of others.  



	2
	Mild quickness
	Moves very slowly but does not appear to be depressed or have any major mobility problems.  Sometimes causes congestion.  



	3
	Modest quickness
	Moves at a normal pace.  



	4
	High quickness
	Appears quicker than most people.  In somewhat of a hurry.  Slightly impatient.  



	5
	Extreme quickness
	Appears in an extreme hurry.  Highly impatient.  Rushes in front of other people.  Cuts people off.  Annoys others.






3. Trendiness.  

Trendiness refers to the tendency to follow social fads.  People who are trendy are highly concerned with appearance.  They have to have the newest and best things.  They appear fashionable.  There clothing and personal items are often expensive.  

	1
	Extremely Above Average
	Spends much time on personal appearance.  Flaunts personal devices, such as cell phone, jewelry, mp3 player, or PDA.  New shoes.  Expensive pants or coat.



	2
	Somewhat Above Average
	Somewhat concerned with personal appearance.  Clothing has minimal wear.  Discrete with personal items but may be talking on cell phone or using mp3 player.



	3
	Average
	Appears presentable.  Clothing in good order.  Would not be described as trendy, but fits in well with others. 



	4
	Somewhat Below Average
	Lack of concern for personal appearance.  Clothing may be slightly warn out, or out of date with current trends.



	5
	Extremely Below Average
	Clothing appears dirty.  Hair and clothing highly unkempt.  Shoes very warn out.  No expensive personal items.  May not have showered recently.




Note.  It’s okay to customize these rating scales.  They can be Above-Below Average scales, or go from No to Extreme.








