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A. Ethical Principles
Ethics
· Standards for professional conduct

5 Principles

· Beneficence – do good; make sure benefits outweigh risks

· Responsibility – serve society; hold self to high moral standards

· Integrity – honesty; act according to values

· Justice – work to treat people fairly

· Respect of Human Dignity – preserve the welfare of others

B. Institutional Review Board (IRB)

Committee

· About 12 people: professors across departments, community member, non-scientist

· Judge risks and benefits
Proposal

· Requires approval before study can begin

· Levels of review:

· Exempt

· Expedited

· Full board 
C. IRB Application at CMU
Abstract

· 1-2 page summary of project

Protocol

· Procedures, timeframe, who is involved, location

Instrumentation

· Surveys and measurement devices

Characteristics of Participants

· Any at-risk groups, how the level of coercion is minimized
Risks and Benefits

· To both society and participants

· Coercion (
· Unduly forced to participate

· Sludge testing
· Privacy / confidentiality (
· Avoid linking identifying information to data

· Protect data safely

· I/O psychology, web surveys?
· Deception / Debriefing (
· Deceive only when absolutely needed

· Debrief about nature of study, deception, validity threats

· Crisis management
Informed Consent (
· Consent form + process

· Child assent

· Violations: Willowbrook, Tuskegee, LSD

D. Problems with the IRB Process

· Incredibly slow, difficult to quickly modify studies

· Overly concerned with methodology
· Anti-internet survey
· Anti-animal research

· Bias against basic research

· Many non-experts

· Unrealistic concerns about risks
E. Accurate Reporting of Results
Fake, Inaccurate, and Massaged Data

· Quick path to sanction, expulsion, or blacklisting

· Avoid confirmatory biases
· Mad In America example
· Take care in handling outliers, missing data points, and dropped cases

· Let them Eat Prozac example
Avoid Vested Interests
· No such thing as a free lunch – nofreelunch.org
· Conventions, luncheons, gifts

· Ghost writing

· Think tanks, corporations, and the government link funding to particular ideologies and results

Publication Bias

· Avoid only publishing favorable results

· Avoid contracts that require the funder to approve of publication
· Clinical drug trials
F. Responsible Use of Research Findings

Rind et al. (1998) controversy
· CSA has no major long-term negative outcomes, especially when consensual

· [image: image1.jpg]


Use by pro-pedophile advocacy groups
Torture controversy
· Steven Reisner on the APA

G. Internet Research – 3 Types

Phenomenological

· Focused on the internet itself

· Examples:  What is the purpose of chat rooms? Why do people use Instant Messenger?
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Observational

· Review and collect data from public documents

· Even if data is “public” still respect social norms*
· Don’t just start analyzing data from an LGBT chat log without permission

· Don’t go snooping on Facebook profiles

Internet-Mediated
· Surveys conducted over the internet

· Confidentiality becomes a technology issue

· Consent and debriefing more difficulty

· Risk of coercion substantially minimized

· Greater social justice; new populations can participate in science

· Greater economic justice; lower research costs

· Environmental benefits
H. Problems You Will Likely Face

· Friend involved in study

· Atypical participants
· Lousy experimenters

· No shows

· Computational errors

· Avoiding plagiarism

I. Tips for Ethical and Productive Research

· Start early

· Pilot the study

· Replace paper-and-pencil measures with the computer

· Surveymonkey.com

· $20/month or $200/year

· Provide a rationale for the study

· Make experiments as enjoyable as possible
· Send reminders
· Use small gifts for participants

· Bulk candy

· Contact local businesses

* Kraut et al. (2004). Psychological research online: Report of Board of Scientific Affairs’ Advisory Group on the conduct of research on the internet. American Psychologist, 59, 105-117.  See p. 110.
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