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A. Types of Research

Phenomenological

· Focused on the internet itself

· Examples: What are the benefits of online support groups? Why do people use Twitter? How does the internet influence cognitive processes?
· Class Activity
· 60-second brainstorm

· Small group discussion

· Class discussion

Observational

· Review and collect data from public documents

· Even if data is “public” still respect social norms
· Don’t just start analyzing data from an LGBT chat log without permission

· Don’t creep on Facebook profiles

Internet-Mediated

· Surveys conducted over the internet

· Requires careful ethical consideration about confidentiality, consent, and debriefing

· Reduced risk of coercion

· Environmental benefits

· Greater social and economic justice

· The efficiency debate
B. Recruitment

· Strategies

· Psychological Research on the Net
· Online Social Psychology
· Mechanical Turk
· Listservs, discussion forums, Facebook, Wikipedia, hospital/university websites

· Multi-method approach
· Recruitment flow (see Graph)
· Importance of survey feedback
C. Survey Feedback

· Ethical mandate that research should be beneficial to participants

· Amplified among vulnerable populations

· Relatively innocuous feedback increases enjoyment of research, facilitates voluntary participation (see Graph)
· Computer scoring + researcher feedback

· Computer scoring + conditional logic and automated feedback

D. Publication

· Cyberpsychology, Behavior, and Social Networking
E. Dissemination

· Ethical mandate to disseminate findings to stakeholders
· Entrepreneurial importance of self-promotion
· Highly-effective using internet-mediated approach (see Graph)
